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Event overview

Understanding the biggest hurdle to fighting childhood 
illiteracy is access to books, the focus over the last 
decade for KPMG’s Family for Literacy (KFFL), the firm’s 
flagship Citizenship program, has been getting books into 
the hands of children in need at the very start of their 
education—laying a foundation for lifelong learning in an 
effort to create next-generation leaders. Thanks largely to 
the efforts of KPMG people and members of the extended 
KPMG family, KFFL has donated millions of books to 
children in need throughout the past 10 years. 

To celebrate KFFL’s 10th anniversary and reinforce the 
firm’s commitment to eradicating childhood illiteracy, KFFL’s 
Read to Achieve campaign took place in March, kicking off 
on March 2, 2018, in support of Read Across America Day. 
Over the course of several weeks, all U.S. offices planned 
and participated in a variety of literacy-focused activities, 
including book fairs and reading parties at Title I schools for 
students and “mobile book fairs” for educators in 10 cities 

that were strategically identified as benefiting most from 
a large book distribution. Offices also participated in First 
Book’s national online auction to help raise money for their 
local KFFL chapter.

Included in the book fairs was KPMG’s Empower 
Collection, a collection of children’s books that celebrates 
the firm’s core values and are aligned to the topics of 
Lifelong Learning, Living Green, Ethics and Integrity, and 
Inclusion and Diversity.

In addition to celebrating KFFL’s 10th anniversary and 
the great efforts of our people, KFFL’s Read to Achieve 
campaign was also designed to help achieve FY18 national 
program goals, which include increasing office engagement 
and broadening program reach across the country through 
new relationships with schools and organizations in order 
to put more books and educational resources into the 
hands of children in need.
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New First Book registrants as a result of Read to Achieve 
events. There were 147 new registrants in Puerto Rico as a 
result of the San Juan mobile book fair, nearly doubling regis-
trants for the entire territory.288

91,957 
books donated

860+ 
educators

received books

1,888 total volunteers 
of KPMG employees 
and family members

6,285 total 
volunteer hours

What employees are saying after volunteering at a Read to Achieve event (n=350)

What educators are saying after attending a Read to Achieve event (n=101)
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agreed they would 
volunteer again at a 
KFFL event

98% 97%

enjoyed their volunteer 
experience and will 
encourage colleagues to 
participate in future events

85%

felt proud to work for 
KPMG because of our 
commitment to the 
community

69%

felt that KPMG's 
commitment to the 
community sets us apart 
from other organizations

94%

felt that the quality of 
educational activities 
will be improved thanks 
to KPMG's donation

97%

were able to access 
books that they 
would not have 
been able to afford

95%

believed the books 
received will increase 
student's achievement 
in reading

felt that KPMG's donation 
of books and resources 
will likely have an impact 
on their student's interest 
in reading

92%

Highlights of this exciting effort included

KFFL Read to Achieve recap
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During KFFL’s Read to Achieve campaign, 63 offices hosted traditional book fairs with a school or 
organization in their local community. Slightly different than traditional KFFL readings and book 
distributions, book fairs allowed students an opportunity to select books of interest to them, the 
hope being that these activities would help address the discrepancy between the students’ reading 
levels and ages that so often exists in low-income communities. Allowing students to “shop” for 
their own books to take home and have as their own adds a level of excitement and will hopefully 
encourage them to seek out additional books to read in the future.

Each book fair consisted of 400 books for elementary school children in grades 1–5. KPMG 
volunteers were on site during the book fairs to assist students with making their selections.
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Mobile book fairs were held for educators who serve 
children in need in 10 cities across the country that were 
strategically identified as benefiting most from a large 
book distribution. Special attention was paid to eight rural 
areas of the country with acute need and less resources. 
The remaining two, Houston and San Juan, are recovering 
from the devastation of the 2017 hurricane season.

Working with community organizations that have shared 
values around lifelong learning and education, KPMG 
offices distributed 5,000 books to 100 educators, grades 

K–8, in each of the 10 participating cities. In addition, 
offices also conducted coinciding student activities with a 
local school or organization where books were distributed 
and reading activities took place. 

Educators who attended mobile book fairs also received 
10 prepackaged school supply kits that were distributed to 
the 10 students in their classroom they deemed needed 
the supplies most. A total of 10,000 school supply kits 
were distributed at mobile book fair events nationwide.

KFFL Read to Achieve recap

Birmingham, ALHartford, CT

Jacksonville, FL Milwaukee, WI

“KPMG provides a wonderful opportunity for our very young children to learn to 
love books and to begin learning to read. Thank you for what you do!”

—Lucy Farley, Jacksonville mobile book fair attendee
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Houston, TX Sacramento, CA

Jackson, MS

Memphis, TN

Albuquerque, NM

San Juan, PR
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KFFL reached a new milestone during the Houston mobile book fair with the donation of the 
program’s 4 millionth book. 

The event took place at Minute Maid Park, home to the Houston Astros, where nearly 150 students 
from Park Place Elementary and Gregory Lincoln Elementary, schools both affected by Hurricane 
Harvey, spent the afternoon in the ballpark engaging in literacy and arts and craft activities, getting 
their picture taken with the Astros World Series trophy and receiving a private reading from local 
author, Melissa Williams Murphy. 

At the conclusion of the event, Jasmine Dixon, a fifth grader from Gregory Lincoln Elementary 
School who lost her entire home during Hurricane Harvey, was recognized as the 4 millionth book 
recipient and given a $500 gift certificate to the Firstbook Online Marketplace to purchase books and  
educational resources for her classroom. 

KFFL Read to Achieve recap

From left to right: Beth Veihmeyer, KFFL cofounder, Tandra Jackson, Houston Office Managing Principal, Susan Flynn, 
KFFL cofounder, Debbie Ozanus, KFFL national cochair, Jasmine Dixon, KFFL 4 millionth book recipient, and Kiffle with 
the Houston Astros World Series champion trophy at the Houston mobile book fair.
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“Thank you for the opportunity to give my students books and other 
supplies. After Hurricane Harvey, most of my students lost everything. 
They were excited to receive books to take home and keep. Thank you 
for giving to the students of Houston. Please remember the students in 
disaster areas in the future. One of my students exclaimed, ‘I have my 
very own book now.’”

—Octavia Archie, Educator, Clark Intermediate School, Houston, TX
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First Book’s national auction took place from March 
15–21 allowing offices to get involved in an engaging 
and competitive way to raise funds for their local KFFL 
chapters. Participating offices created packages for bidding 
that showcased their city’s, state’s and communities’ 
unique attributes. Using their creativity, offices aimed to 
create interesting packages in order to get the highest bids 
and raise the most funds for their local KFFL chapter. 

Over $56,000 was raised, with 32 of our offices claiming 
success through packages and donations! 

Participating offices entered into friendly competition. 
Highlights included: 

 — The Portland office package won the “Most Creative 
Use of ‘10’ to Celebrate KFFL’s 10-Year Anniversary.” 
The “10” Times the Summer Fun package featured a 
cabin stay in a top 10 Oregon destination near Mount 
Hood that draws 10,000 climbers annually and, at over 
10,000 feet high, is the second most-climbed mountain 
in the world.

 — Highest bid for a new-entry auction package went to the 
Columbus office, which raised $2,500 with the Buckeye 
Bucket List package.

 — Offices to raise the most money in their respective 
categories:

 – Jacksonville – small-office category, which raised 
$200 for its TPC Golf Day package.

 – Pittsburgh – medium-sized office category, which 
raised $2,545 for the Just a Couple of Mulligans at 
Oakmont golf package.

 – Minneapolis – large-office category, which raised 
$4,800 for its 7-night Mexican beach vacation in 
Nuevo Vallarta trip.

Winners of the respective categories received matching 
funds up to $1,000 toward their office’s KFFL chapter. First 
Book ledger accounts.

Among the more notable auction packages entered was 
a chance to attend the U.S. Gymnastics Championships 
this summer with Olympic Gold Medalist and KPMG 
Literacy Champion Laurie Hernandez.

Laurie upped the ante when she took to social 
media encouraging followers to place their bids to 
support KFFL.

Star-studded auction package
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Social media
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Contact

Jennifer Flynn Dear
Executive Director
Alumni Marketing and Citizenship 
KPMG LLP | 111 North Orange Avenue 
Suite 1600 | Orlando, FL 32801 
E: jflynn@kpmg.com
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kpmg.com/socialmedia

http://www.linkedin.com/company/kpmg-us
https://www.facebook.com/KPMGUS/
http://www.youtube.com/user/KPMGMediaChannel
https://twitter.com/kpmg_us
https://instagram.com/kpmgus
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