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With 62% of family business respondents in Australia 
currently seeking external finance, opportunities are very 
much open for connecting with HNWIs. Just as importantly, 

more than half of those surveyed have already obtained 
direct financing from HNWIs – with six of those 

stating that they were very positive about the 
experience. 

“HNWIs have a definite purpose in mind and once 
they are sure, they make investments. We have 

been able to woo them into investments as our 
strategies were unique and had a confirmation from 

wealth management firms that they would do well,” 
said the CFO of a nationwide poultry business. 

All family business respondents agreed that HNWIs are 
watchful investors who would not panic if the company 
faced difficulty. The CEO of a South Australian flour company 
echoed this opinion. “HNWIs are generally patient in their 
investments and do not believe in getting too involved with 
the company or project they are funding. They would rather 
come in to help during crucial times. They will wait for 
performance results to show and will not plan an exit,”  
he said. 

Australian HNWIs, on the other hand, have had fairly limited 
experience with family businesses, according to the survey. 
Less than a quarter of respondents had previously invested 
in a family-run firm. However, those investors that had taken 
the plunge had universally positive experiences. “Family 
businesses are like a long-term growth strategy for our 
business, earnings from the investment has been profitable 
always,” says one HNWI.

The good news for family business down under is that all 
HNWIs were, to some extent, interested in investing in 
family-owned companies in the future. However, families 
would need to be prepared to accept investors’ views as 
two-thirds of HNWIs said they would want to be personally 
involved, while half said they would regularly express their 
views on management. 

Australia

The family business sector in Australia 
is becoming increasingly self-aware 
that they are different and unique. There 
is also a growing recognition of the 
sector by advisors, bankers, private 
equity, HNWI, media commentators 
and government policy makers. This 
awareness is a good sign for family 
businesses as it will open up new 
opportunities for the delivery of better 
tailored financial products, advisory 
services, advocacy and improved 
government policy and tax structure, to 
support them. I see the mutual interest 
by family businesses and HNWIs in 
each other as an exciting development 
and a whole new market opportunity.

BILL NOYE 
PARTNER, HEAD OF FAMILY BUSINESS,  

KPMG IN AUSTRALIA

© 2014 KPMG International Cooperative (“KPMG International”). KPMG International provides no client services and is a Swiss entity with which the independent member firms of the KPMG network are affiliated. All rights reserved.



www.kpmg.com

The information contained herein is of a general nature and is not intended to address the circumstances of any particular individual 
or entity. Although we endeavour to provide accurate and timely information, there can be no guarantee that such information 
is accurate as of the date it is received or that it will continue to be accurate in the future. No one should act on such information 
without appropriate professional advice after a thorough examination of the particular situation.

© 2014 KPMG International Cooperative (”KPMG International”), a Swiss entity. Member firms of the network of independent firms 
are affiliated with KPMG International. KPMG International provides no client services. No member firm has any authority to obligate 
or bind KPMG International or any other member firm vis-à-vis third parties, nor does KPMG International have any such authority to 
obligate or bind any member firm. All rights reserved. 

The KPMG name, logo and “cutting through complexity” are registered trademarks or trademarks of KPMG International.

Produced by Create Graphics | CRT013710

www.kpmg.com/socialmedia www.kpmg.com/app

KPMG in Australia

Bill Noye
Partner 
KPMG

Riparian Plaza
71 Eagle Street
Brisbane, QLD 4000
Australia

T: +61 7 3233 3253 
E: wnoye@kpmg.com.au

http://www.linkedin.com/company/kpmg
https://plus.google.com/u/0/114185589187778587509/posts#114185589187778587509/posts
http://www.facebook.com/kpmg
https://twitter.com/kpmg
http://www.kpmg.com/app

