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KPMG’s COVID-19 blog series discusses the unfolding business implications of the pandemic’s 
impacts and, relating particularly to private enterprise, discusses retailers and consumer goods in 
supply chains that will survive and win in the market. Exploring the concept that in the early days of 
the COVID-19 pandemic, the biggest concern was the implications of the lockdowns in China 
sending a short-term shock wave through retail and manufacturing supply chains, it now seems 
that perceived issue is among the least of the world’s concerns. 

Indeed, as country after country go into lockdown and populations increasingly begin to take self-
isolation seriously, supply chains around the world are collapsing, forcing retailers and consumer 
goods companies to adapt. 

To learn how supply chains are impacted, read on to uncover key themes emerging in response to 
the spread of the virus and its corresponding impacts on retailers. 

 
Sincerely, 
   

Featured articles Related articles Newsletters 
KPMG Private 

Enterprise 
homepage 

  
Steve Woodward 
Managing Director, 
Sector Lead, KPMG Private Enterprise 
+1 441 294 2675 
stevewoodward@kpmg.bm 

Felicia Wilsen 
Director, 
KPMG Private Enterprise 
+1 441 294 2649 
feliciawilsen@kpmg.bm 

 

  
Featured articles  

https://home.kpmg/xx/en/home/insights/2020/04/supply-chains-that-will-survive-and-win-in-the-market.html
https://home.kpmg/bm/en/home/insights/2019/07/kpmg-private-enterprise-newsletters.html
https://home.kpmg/bm/en/home/industries/kpmg-private-enterprise.html
https://home.kpmg/bm/en/home/industries/kpmg-private-enterprise.html
https://home.kpmg/bm/en/home/industries/kpmg-private-enterprise.html
mailto:stevewoodward@kpmg.bm?subject=Latest%20insights%20from%20KPMG%20Enterprise
mailto:feliciawilsen@kpmg.bm?subject=Latest%20insights%20from%20KPMG%20Enterprise


  
GEI Webcast: Resilience in Energy with Eurasia 
Group 
The KPMG Global Energy Institute, in 
conjunction with Eurasia Group, hosted a 
webcast on Wednesday, March 25, 2020 where 
Regina Mayor and Robert Johnston discussed 
the potential impacts of COVID-19 on the 
energy industry. 
 

The realities of retailing in a COVID-19 
world 
Retailers recognise that COVID-19 will 
have a significant impact on their 
business and it’s time to think through 
the longer-term implications. Uncover 
the five key areas retail execs should be 
focusing their attention in today's highly-
fluid social, economic and health 
environment. 
 

 
 

 

Pleasing customers during a pandemic 
The impact on customers was obvious from the 
beginning. As the virus first started to circulate, 
the shift in customer preferences was palpable. 
Looking at China’s experience over the past 
three months, learn what the important lessons 
are for consumer and retail companies seeking 
to retain customers as their markets deal with 
this initial wave of the pandemic. 

 

 
 
Related articles 
Sustainable investing: fast-forwarding its evolution 
Pulse of Fintech H2 2019 
Responding to a crisis and changing consumer behaviour 
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